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In this issue:

This story can fit 175‐225 words.

Julia Grant’s World Tour
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Photographs
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ByNewsle
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staffway
writer
audience.
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to
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D

marketuring
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example,
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collectedidentified
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The Grants visited England’s Queen
Victoria, among many others.

considered carefully.
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Grant, the
including
brief
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IfJulia
you explore
Publisher
catalog,
you will of her impressions of and interactions
find
publica pictured.
ons that match
styleinformation had been compiled, it was sent
withmany
the people
After the
all the
of
newsle er.
to your
the Mitchell
Memorial Library Digital Preservation Access Unit, where the
photos
were
created
intome
a and
digital
resource online. The photographs were
Next, establish how much
money
digitized front and back, and were left in the order in which they appear in Julia
Grant’s album. Ryan Semmes, the Interim Coordinator of the Congressional and
Secondary
Story
Political Research
Center,Headline
and Archivist for the Ulysses S. Grant Presidential
Library, commented on the collection, “This compilation of photographs is very
unique,
is 75‐125
valuable for anyone
to explore
the Grant family history.
This
storyand
can fit
contentswanting
of the story
and
The photos show the high fashion
of the into
latethe
nineteenth
century in many parts of
words.
draw readers
story.
the world. We have includedDevelop
the photographer
studio information with many
the headlineand
before
Your headline is an
pictures, which may be helpful
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youfor
write
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story. Thisphotography.” The images can
important part of the
be viewed on the Mississippiway,
State
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Digital Collection website,
theUniversity
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newsle er and should be
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Honoré
Grant Correspondence
O r g a n i z a t i o n Ida
Nam
e
Newsle er Date
By Bailey Powell, staff writer

I

wish you would just keep my letters, they will serve as [a] sort of

Lead
Story Headline
‘journal’ to me afterwards. I write so much to you all there is nothing left
for me to put in a diary (Ida H. Grant to Ma, May 19,1889).

This story can fit 175‐225 words.

In 1889 Frederick Dent Grant was appointed as minister to Austria-Hungary.

Volume 1, Issue
“This collection is a valuable
resource for anyone
researching late 19th
Century diplomacy,
In this issue:
American perspectives on
European society, and
women’s voices.”

The
a newsle
is to provide
He,purpose
his wifeofIda
HonoréerGrant,
and their two children, Julia Dent Grant and
specialized
on to
targeted
Ulysses S.informa
Grant III,
seta out
for Vienna where they lived for the next four
Story Title
1
audience.
years. Newsle ers can be a great way to
market your product or service, and also
Throughout
their
time
Vienna, Ida, Frederick, and their children wrote many letters to Ida’s mother and
create
credibility
and
buildinyour
sister
as
well
as
to
a
few
to keep her 1
organiza on’s iden ty amongother
peers,relatives. Ida gave her mother and sister specific instructions
Story Title
letters soemployees,
that they might
be used as Ida’s journal containing her travels and experiences, as she states
members,
or vendors.

above. Recently, Ulysses Grant Dietz, the great-grandson of Frederick and Ida, donated the letters to the

First, determine the audience of the
Ulysses S. Grant Presidential Library. They are now available on the Library’s website in Digital Collections.
Story Title
2
newsle er. This could be anyone who might
Bob
Karachuk,
associate
editor,
explained
the
process
of
making
the
letters
available
to
the
public:
“David
benefit from the informa on it contains, for
[Nolen] and
I wouldornot
have
been able
example,
employees
people
interested
in to get the digital images of Ida’s Vienna correspondence mounted
online
without
substantial
help
from
others.
When Ulysses Grant Dietz donated the original
purchasing a product or reques ng your
Storymanuscript
Title
2
service.
letters to the Ulysses S. Grant Presidential Library, he had already put them in rough order. Ryan Semmes,

our archivist, and Doug Forrest, an MSU history graduate student, processed the collection. Randall

You can compile a mailing list from business
McMillen
Jim Chow
of the
Mitchell Memorial Library’s Digital Preservation and Access Unit made the
on sheets,
reply
cards,and
customer
informa
digital images
of the manuscript
pages,
business
cards collected
at trade shows,
or and piloted the archival management software. David and I only had
to
refine
the
organization
of
the
collection
and create the metadata that underpins how itSpecial
appearspoints
online.”of
membership
lists. You
might
consider
Cap on describing
picture
or graphic.
interest:
purchasing
mailing list
from a 130
company.
The onlinea edition
includes
letters, amounting to 2,376 total pages of the original manuscripts. David
th

assistant
editor stated,
collection is a valuable resource for anyone researching late 19
IfNolen,
you explore
the Publisher
catalog,“This
you will
 Brie ly highlight
Century
on European society, and women’s voices, among other topics.
find
manydiplomacy,
publica ons American
that match perspectives
the style
your point of
It is
a treasure
trove that is now available to scholars across the world.” With the help of several student
of
your
newsle er.
interest here.

workers, editors of the Grant Presidential Library are in
Next, establish how much me and money
the process of transcribing the letters
to make
the text
 Brie
ly highlight
searchable, and creating a timeline and
biographical
your
point of
Secondary Story Headline
interest
here.
dictionary to facilitate the understanding
of the
letters in
context.
 Brie ly highlight
This story can fit 75‐125
contents of the story and The images can be viewed on the Mississippi State
your point of
words.
draw readers into the story.University Libraries’ Digital Collection interest
website,
http://
here.
Develop the headline beforedigital.library.msstate.edu/cdm/landingpage/collection/
Your headline is an
you write the story. This p16631coll6
 Brie ly highlight
important part of the
way, the headline will help
newsle er and should be
you keep the story focused.
considered
carefully.
Frederick Dent
Grant and his wife, Ida Honoré Grant, in 1905
(Courtesy of the Library
of Congress)
Examples
of possible
In a few words, it should
headlines include Product
accurately represent the
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r g Grant
a n i z a Association
t i o n N a m e Honored with Lincoln
Volume
1, Issue Allen
Newsle Forum’s
er Date
UlyssesOS.
2013 Wendy
Award
By Meg Henderson, Editor
Lead Story Headline

D

uring the Lincoln Forum’s 2013 annual meeting last November in Gettysburg, Pennsylvania, the
received the high honor of winning the Forum’s annual national
This storyGrant
can fitAssociation
175‐225 words.
Inprize
this recognizissue:
ing exceptional achievements in promoting scholarship on Abraham Lincoln and the Civil War.

The purpose of a newsle er is to provide
The Lincoln
Forum
is aatargeted
nationwide organization of individuals who share a mutual interest in the life of
specialized
informa
on to
Storyof
Title
1
audience.
Newsle
ersand
can be
great
way
to era. The Forum’s annual meeting includes a variety
Abraham
Lincoln
in athe
Civil
War
educational
market
your and
product
or service, andand
alsoan awards program, at which the Wendy Allen Prize is awarded.
activities
presentations,
create credibility and build your
This prize is named for the renowned Gettysburg artist Wendy Allen, who is considered the leading inorganiza on’s iden ty among peers,
Story Title
1
terpreter of Abraham Lincoln in paint and watercolor media. Past recipients of the prize include Ford’s
members, employees, or vendors.

Theater and Lincoln’s Cottage, both in Washington D.C., and the Lincoln Memorial Museum in Red-

First,
determine
the audience of the
lands,
California.
Story Title
2
newsle er. This could be anyone who might
Lincoln
Forum
officer
Russell
Weidman
presented
the
award
to
Dr.
John
F.
Marszalek,
executive
direcbenefit from the informa on it contains, for
tor andemployees
managingoreditor
the Grant
example,
peopleofinterested
in Association. Weidman praised the work of Marszalek and his staff,
highlighting
the publication
of your
the “Papers of Ulysses S. Grant,” recognized as among Story
the major
purchasing
a product
or reques ng
Title sources
2
of
study
for
the
Civil
War
era.
Weidman
also
recognized
the
association’s
decision
to
open
the collecservice.

tion of documents to scholars and to the students at Mississippi State University, which has hosted the

You can compile a mailing list from business
Grant Association since 2008. This move, he believed, would further open the door to more thorough
reply cards, customer informa on sheets,
and accurate scholarship on Grant’s military and presidential careers.
business cards collected at trade shows, or
Special points of
membership
lists.the
You
might
consider
In accepting
award,
Marszalek thanked Lincoln Forum officials and members of the Grant AssociaCap
on describing
picture
or graphic.
interest:
purchasing
a mailing
list from
a company.
tion, as well
as MSU
President
Mark E. Keenum, Dean of Libraries Frances Coleman, and the staff at

the Grant Presidential Library.

If you explore the Publisher catalog, you will
find many publica ons that match the style
of your newsle er.
Next, establish how much me and money

Secondary Story Headline
This story can fit 75‐125
words.
Your headline is an
important part of the
newsle er and should be
considered carefully.
In a few words, it should
accurately represent the

 Brie ly highlight
your point of
interest here.

 Brie ly highlight
your point of
interest here.

 Brie ly highlight

contents of the story and
your point of
draw readers into the story.
interest here.
Develop the headline before
you write the story. This
 Brie ly highlight
way, the headline will help
your point
Left: Painting by Wendy Allen, awarded to USGA
at theof
interest
you keep the story focused.
2013 Lincoln Forum Annual Meeting. Above: Lock ofhere.
Frederick Douglass’s hair. See “From the Grant Library
Examples of possible
Archives,” page 4.
headlines include Product
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From the Grant Library Archives: Frederick Douglass’s Hair

Organization Name

Newsle er Date

Volume 1, Issue

By Meg Henderson, Editor

R

could spend a lifetime pouring through archives and never stumble upon anything that
Lead esearchers
Story Headline

is truly exceptional – but the possibility drives them forward. Three years ago, a hair lock from the
19th century African American social reformer and abolitionist leader, Frederick Douglass, was found
This story can fit 175‐225 words.
In this
issue:
among items in the Ulysses S. Grant Presidential Library, housed at the Mitchell Memorial
Library.
The purpose of a newsle er is to provide
While carefully combing through notes made by Grant biographer Lloyd Lewis more than 60 years ago,
specialized informa on to a targeted
an MSU doctoral student came upon a folder containing materials about Frederick Douglass,
an icon of1
Story Title
audience. Newsle ers can be a great way to
Civil War-era and Reconstruction history. Also an orator, writer, and statesman, Douglass (1818-95)
market your product or service, and also
lived during a time when giving a lock of hair as a personal memento was common.
create credibility and build your
organiza
on’s also
iden contained
ty among peers,
Story
The folder
a detailed narrative of when and to whom the lock was given,
as Title
well as
1
members,
employees,
personal
accountsorofvendors.
Douglass's visits and relationships with a group of Indiana Quaker families.
First,
audience
the
Thedetermine
Quakersthe
were
familyofmembers
of Lewis, who died in the late 1940s. After his death, Lewis's widow
Title
2
newsle
er.
This
could
be
anyone
who
might
gave the notes to prominent Civil War historian Bruce Catton, who completed the threeStory
biographical
benefit
fromon
theGrant
informa
on itLewis
contains,
volumes
which
hadforbegun. When the Grant volumes were complete, Catton donated
example,
employees
or
people
interested
the papers to the Grant Association.in
purchasing a product or reques ng your
Story Title
2
The story goes that during Douglass’s trip to Pendleton, Indiana in 1843, the Lewis family was among
service.

those who saved Douglass's life after a mob of pro-slavery men and boys nearly beat him to death. The

You can compile a mailing list from business
account tells of how the Quaker families ran off the mob before they could finish their assault. The
reply cards, customer informa on sheets,
"Friends," as Quakers are named, took the bleeding Douglass to their neighborhood and cared for him
business cards collected at trade shows, or
points of
as he healed, hiding him in tall corn during the day so that "no returning mob could findSpecial
him." They
membership
lists. You
might
consider
Cap
on
describing
picture
or
graphic.
cared for him in one of the homes at night.
interest:
purchasing a mailing list from a company.

Though not yet born during Douglass' 1843 visit, Evangeline Lewis was 11 years old when Douglass

If you explore the Publisher catalog, you will
 Brie
ly highlight
made a return visit to her family in 1876. It was during this second visit that Douglass and
Evangeline’s
find many publica ons that match the style
your and
pointhow
of
relatives recounted how he had been met the first time with violence from a pro-slavery mob
of your newsle er.

the Lewis family had saved his life.

interest here.

Next, establish how much me and money

According to Lloyd Lewis’s notes, it was during the second visit that Evangeline Lewis'two
older
Brie
ly highlight
your
cousins "asked Douglass if, as was the fashion of the time, they could have a lock of hair frompoint
his of
Secondary
Story Headline
interest here.
celebrated head."
The Grant Library staff members believe the lock of hair to be authentic, as Lewis wasa Brie
careful
ly highlight

This
story can
fit 75‐125
contents
ofthoroughly.
the story andThough the lock could be verified with DNA testing, the
historian
who
researched the
matter
your point of
words.
draw
readersthe
intofragile
the story.
interest here.
Grant Library staff wishes to
preserve
strands of hair instead.
Develop the headline before
Your
headline
anhair are housed in other historical collections, the recorded personal interactions
While
locksisof
you write the story. This
 Brie ly highlight
important part of the
surrounding the Douglass lock
and the
that led to its presence in the Lewis
family
way, of
thehair
headline
will friendships
help
your point
of
newsle er and should be
notes make it a unique historical
treasure.
interest here.
you keep
the story focused.
considered carefully.
The Grant Presidential Library
continues
preservation efforts within the collection and is making the
Examples
of possible
In a few words, it should
contents available to the public.
headlines include Product
accurately represent the
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Board Member Profile: Harriet Furst Simon
Volume 1, Issue
Newsle er Date
By Meg Henderson, Editor

Organization Name

Lead Story HeadlineJ Association from its conception in 1962 at the Civil War Centennial until his
ohn Y. Simon was the name and face behind the Ulysses S. Grant

death in 2008. His wife, Harriet, may have acted behind the scenes in the
role
This story can fit 175‐225 words. Grant Association’s editorial work, but she played a crucial
Insupporting
this issue:
then and continues to champion the association’s work today.
The purpose of a newsle er is to provide
Simon grew up in Baltimore, Maryland, where she attended – ironically –
specialized informa on to a targeted
Robert
learning
led to1 a
Story
Title
audience. Newsle ers can be a great
way toE. Lee Junior High School. Her love of literature and
degree in English from Goucher College and a Masters in
market your product or service, andBachelor’s
also
Education
from
Harvard; there, she met her future husband, who was working
create credibility and build your
on
his
Ph.D.
in
History.
organiza on’s iden ty among peers,
Story Title
1
members,back
employees,
vendors.
Looking
on herorwork
with the Grant Papers, Simon remembers both hard work and a sense of

accomplishment.
theofbeginning,
she acted as a “volunteer assistant” to her husband, typing cards for
First,
determine the From
audience
the
the
documents,
proofreading,
and
sorting
index cards at their dining-room table – often working
Story Titleweekends
2
newsle er. This could be anyone who might
and
holidays.
One
of
her
fondest
memories
is
working
on
The
Personal
Memoirs
of
Julia
Dent
Grant,
benefit from the informa on it contains, for
published
by G. P.or
Putnam’s
Sons in in1975. She enjoyed visiting the publishing house and meeting the
example, employees
people interested
publishers
New York.
purchasing ain
product
or reques ng your
Story Title
2
service.
“That book appeals to a large group of people,” Simon said, “whether they’re interested in first ladies, the
Civil
War,
or important
history.”
You can
compile
a mailing women
list from in
business
on husband’s
sheets,
reply
cards, customer
informa
In
addition
to her work
on her
projects, Simon has years of editorial experience in her own right.
business
at trade
or for Dewey Studies at Southern Illinois University Carbondale since
She
hascards
beencollected
an editor
at theshows,
Center
Special points of
membership
lists. You
might
consider
1977.
Cap on describing
picture
or graphic.
purchasing a mailing list from a company.

interest:

“When I joined the Dewey Center, they were working on materials in the 1916 period. When we completed
If you explore
Publisher
catalog, you
will we moved on to Dewey’s correspondence, and this work was
editing
John the
Dewey’s
published
writings,
 Brie ly highlight
find
many
publica
ons
that
match
the
style
similar to what the Grant Association was doing. We collected photocopies of letters from all
over
theofworld
your
point
of your
er. Dewey. Now that four volumes have been published in an electronic edition, we’re working
both
tonewsle
and from
interest here.
on
Dewey’s
classroom
lectures
from
the
University
of
Michigan,
the
University
of
Chicago
and
Columbia
Next, establish how much me and money
University, in an electronic version only,” she said.
 Brie ly highlight
your point of

After working for over fifty years in the editorial business, Simon shows no signs of slowing down. But her life
Secondary Story Headline
interest here.
is not all work and no play. She loves traveling and spending time with her family. Her daughter and two
granddaughters live near Chicago, the elder granddaughter attending New York University.
Last
 Brie
ly highlight
This story can fit they
75‐125
of the
story and
Thanksgiving,
took a tripcontents
together
to Boston.
your point of
words.

draw readers into the story.

here.
Simon is also an avid volunteer in her community, sharing her love of literature and literacyinterest
with her
Develop the headline before
Your headlineShe
is an has been active in the public library since moving to Carbondale and works at the library
community.
you write the story. This
 Brie ly highlight
important
part
of or
thethree times a year.
book
sales
two

newsle er and should be
considered carefully.

way, the headline will help

“I love it that books are recycled
backthe
into
thefocused.
community,” she said.
you keep
story

your point of
interest here.

She also reads newspapers for
the blind
once a week on Southern Illinois’s campus and works twice a week
Examples
of possible
In a few words, it should
at the public library with an adult
leaner
who Product
never learned to read. [continued on page 6]
headlines
include
accurately represent the
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[continued from page 5]

Organization Name
Volume 1, Issue
Newsle er Date
Grant Association members who are attending the annual meeting in St. Louis will have the pleasure of
meeting this remarkable, energetic, and delightful lady. Not only is she the USGA secretary, she is also a
founder Story
and unflagging
supporter of the Ulysses S. Grant Association.
Lead
Headline

and Genealogy at the Denver Public LibraryIn this issue:
er is to provide By Jim Kroll, USGA Member

This story can fit 175‐225History
words.

The purpose of a newsle
specialized informa on to a targeted
n 1973, I graduated from Gannon University in Erie, Pennsylvania where I majored in
history,
Story
Title having1
audience. Newsle ers can be a great way to
taken one course each semester from Dr. John Marszalek. While living in Erie, I developed lifelong
market your product or service, and also
friendships with John and Jeanne. Shortly after graduation, the Marszaleks moved to Starkville, and my wife
create credibility and build your
Joan
andon’s
I eventually
moved
to Denver, where in 1979 the Denver Public Library employed me as a shelver.
organiza
iden ty among
peers,
Story Title
1
members,
employees,
or vendors.
Fifteen
years
ago, the
Library asked me to manage the Western History/Genealogy Department and the

I

Blair/Caldwell
American
First,
determine African
the audience
of the Research Library. Like the U. S. Grant collection at Mississippi State, these
departments
are
special
collections.
My colleagues assist graduate students with research
forTitle
their
Story
2
newsle er. This could be anyone who might
dissertations
as
well
as
fourth
graders
with
their
biographical
reports;
senior
citizens
with
their
genealogical
benefit from the informa on it contains, for
pursuits
and journalists
withinterested
their deadlines;
historic preservationists with applications for the National Trust
example, employees
or people
in
and
bottle acollectors
maps for potentially propitious places for digs.
purchasing
product orresearching
reques ng your
Story Title
2
service.
With
over 4,500 manuscript collections, 350,000 books and serials, 900,000 photographs, 5,000 maps, and
5,000
prints,
the Western
You canpaintings
compile a and
mailing
list from
business History collection occupies four floors of the 350,000 square foot
Central
Library
and informa
continues
to grow.
on sheets,
reply cards,
customer
business
cardsand
collected
at trade
shows,
or and more publications, special collections like the U.S. Grant Library
As
vendors
librarians
digitize
more
Special points of
membership
lists.
You
might
consider
Cap mine
on describing
graphic. are in a position to acquire and make accessible those documents, maps,
and
at the picture
DenverorLibrary
interest:
purchasing a mailing list from a company.
and
images that we cannot find elsewhere. Along with the materials, we provide the staff - archivists,
librarians,
clerks,
and digital
technicians
If you explore
the Publisher
catalog,
you will - who have the in-depth knowledge, historical perspective and good
 Brie ly highlight
find to
many
publica
onsthrough
that match
styleof papers and images. I am honored to be a member of a profession
will
guide
others
thethe
maze
your point of
of your newsle er.
that has generosity as a core value.
interest here.

President Grant travelled to Colorado in 1873, a guest of
Brie ly highlight
Senator Henry Teller. In 1880, Grant’sson,
Ulysses S.
your point of
Grant, Jr., married Fannie Josephine Chaffee, daughter of
Secondary Story Headline
interest here.
Colorado’s other Senator, Jerome B. Chaffee. In the
Genealogy Collection, we have a copyofBrie
Grant’s
memoirs;
ly highlight
This story can fit 75‐125
contents of the story andin the Western History collection, pieces of information
your point of
words.
draw readers into the story.
about his visits and interactions with Coloradoans.
John
interest here.
Develop the headline before
Marszalek gave my wife and me a membership to the
Your headline is an
you write the story. This Grant Association as a gift to congratulate
 Brie
ly for
highlight
me
important part of the
way, the headline will help
your
point
completing a masters degree in American History.ofUSGA
newsle er and should be
interest here.
you keep the story focused.
membership means an annual reunion so I can be John’s
considered carefully.
USGA Member Jim Kroll with his collection at the Denver Public
Examples of possible student again, a role that I am happy to play.
Library

Next, establish how much me and money

In a few words, it should
accurately represent the
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Pulitzer Prize
digs
O r g awinning
n i z a t i obiographer
n Name
into Grant collection for forthcoming
book
Lead Story
By MegHeadline
Henderson, Editor

B

estselling biographer and Pulitzer Prize

This story
can fit
175‐225
words.has spent several
winner
Ron
Chernow

weeks
in the
Presidential
The
purpose
ofUlysses
a newsle S.
erGrant
is to provide
Library
researching
his
forthcoming
book. And he
specialized informa on to a targeted
will
returnNewsle
many more
to continue
audience.
ers cantimes
be a great
way to his
market your product or service, and also
research.
create credibility and build your
Chernow, who has previously written about
organiza on’s iden ty among peers,
historical giants such as John D. Rockefeller,
members, employees, or vendors.

Newsle er Date

Volume 1, Issue

In this issue:

Story Title

1

Chernow in the Grant Presidential Library ‘s Reading Room
Story Title
1

George Washington, and Alexander Hamilton, has spent the last two and a half years delving into the life of

First,
determine
the audience
of the the course of American history – Ulysses S. Grant.
another
man who
helped change
Story Title
2
newsle er. This could be anyone who might
The
idea
came
to
him
in
2010,
shortly
after
finishing
his
Pulitzer
Prize
winning
biography
on
George
benefit from the informa on it contains, for
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The Meridian Campaign, February 1864
Volume 1, Issue
Newsle er Date
By Dr. John F. Marszalek, USGA Executive Director

Organization Name

This February marked the 150th anniversary of the Battle of Meridian.
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The roads were terrible, but Sherman’s army made steady progress. After nearly two weeks of living off
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directions. The railroads were uprooted, and the small town’s military possibilities were eliminated.
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Welcome New Staff Writer, Bailey Powell

Organization Name

Volume 1, Issue
Newsle er Date
ailey Powell, originally from Birmingham, Alabama, is a new student worker at the Ulysses S. Grant
Presidential Library. She is a junior at Mississippi State University, majoring in English, and she
Lead Story Headline plans to teach English for secondary education after graduate school.
She is the treasurer of the Sigma Phi Lambda Psi chapter at MSU and a
member of the Famous Maroon Band. Bailey previously worked in the
This story can fit 175‐225 words.
In this issue:
Instructional Media Center within the Mitchell Memorial Library. She
The purpose of a newsle er is to provide
transferred to the Grant Library to gain experience in reading, writing,
specialized informa on to a targeted and editing.
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As a student worker, she assists Meg Henderson with the newsletter for
market your product or service, and also
the Ulysses S. Grant Association. She also assists David Nolen and Bob
create credibility and build your
Karachuk with transcribing the Ida Honoré Grant Correspondence.
organiza on’s iden ty among peers,
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Bailey is very thankful for the opportunity to work alongside the editors
members, employees, or vendors.

and staff of the Grant Library.
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Ulysses S. Grant and Civil War history for a weekend of tours, lectures, and other events. The
service.

weekend will include events at White Haven, the childhood home of Julia Grant, and Jefferson
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For more information on the meeting and to register and book a hotel room, please visit
the following
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purchasing a mailing list from a company.

website: http://www.usgrantlibrary.org/usga/annualmeeting/2014.asp
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• A Look Ahead •

your point of
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Lead Story HeadlineSend

Newsle er Date
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us your news!

Do you have any news, such as an event, publication, or book review,
This story
can fit 175‐225
words. S. Grant or the Civil War? If you’d like to share
related
to Ulysses
In your
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newsof in
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issue of the USGA newsletter, please email with a
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available, to mhenderson@library.msstate.edu.
audience. Newsle ers can be a great way to
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Updating
members, employees, or vendors.
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Meg Henderson at 662-325-4552 or email mhenderson@library.msstate.edu. Thank

You can compile a mailing list from business
you!
reply cards, customer informa on sheets,
business cards collected
at trade
shows, or
Tom
Arliskas
membership
lists.
You
might
consider
Cap on describing picture
or graphic.
Maclay
M. Armstrong
purchasing a mailing list from a company.

Col. John Bennet
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Donald E. Waldemer

Secondary Story Headline

Ken & Vicki Kopecky
Albert R.contents
Lounsbury
of the story and

This story can fit 75‐125
words.
David

draw readers into the story.
Madden

Develop the headline before
Your headline is an Harry J. Maihafer
you write the story. This
important part of the
James C.way,
McKay
the headline will help
newsle er and should be
you keep the story focused.
considered carefully.Herbert E. McMeen
Examples of possible
Barbara Peper
In a few words, it should
headlines include Product
accurately represent the

USGA Newsle er • Winter 2014

Special points of
interest:
 Brie ly highlight
your point of
interest here.

 Brie ly highlight
your point of
interest here.

 Brie ly highlight
your point of
interest here.

 Brie ly highlight
your point of
interest here.

10

